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The New South Wales Business Chamber was the very first long-term client for Mandos
Design, the graphic design business | launched in late 2004, shortly after resigning from
KPMG Australia. | was contacted by Ms. Paula Martin, who was the Marketing Manager
at KPMG, and had recently taken the position of Marketing Director at the Chamber.

Ms. Martin had recommended me to be part of the KPMG Global Rebranding
campaign (2002/04), and knew from the experience | gained on an international level,
I would be a valuable person to contract with the Chamber assisting to direct their

Rebranding campaign.

The campaign was deemed very successful as it proved to be strong and relevant for
the next 5 years. During this time, | was contracted full-time to manage the brand. | also
employed designers to train and project manage, assisting with executing the brand

over many different types of mediums and media.

Unfortunately | don't have a large selection of examples to present from my archives,

but the following page show a few pieces that evolved.
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NSW Business Chamber Contd

In 2009 | was re-invited to

direct a refresh of the brand. . s
- ??NSW
One of the areas we wanted to @ Business

Chamber
experiment with, was with stock

photos.

We found marketing collateral
dated quickly when similar
photos were used over a range Free Ccup Of CO'H:ee fOI’

of marketing collateral. We also NSW Business Chamber Sta‘H:

needed to follow a budget so

Our new look

we decided to try a new style.

Purchased photos were
outlined in lllustrator, creating
a vector image, that could be
applied in different colours and

backgrounds.

This style produced a sense
of longevity — and positive
feedback received from the

marketing staff backed it.

We also decided to place a
holding panel behind the
logo, to reduce legibility issues

when the logo was placed over

imagery. Overall the refresh

g business

was well received and lasted for

another 5 years. Call13 26 96 nswbusinesschambercam.au

Invitation flyer to attend the launch of the
NSW Business Chamber brand re-fresh
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Nsw
Business
Chamber

| need to make sure I'm meeting my

We can help you:

Connect directly to specialists who can NSW Business Chamber

answer your HR, IR and workplace provides members with
access to a wealth of

questions

HR and IR information,
Ensure your critical employee documents advice and support tools to
are legally compliant and up to date with ensure you manage your

changing laws workforce and meet your
obligations as an employer.

Ensure your te";“"a hnhanld dismissal Call 13 26 96 to find out more about
processes comply with the law how NSW Business Chamber can help

. you manage your workplace obligations.
Understand the rates of pay and minimum
ions that apply to your business

Call 13 26 96 nswhusinesschamber.com.au

I’'m meeting my

Workplace advice
The Workplace Advice Line connects you to an experienced professional who can answer your questions about

+ Wage rates * Workplace policies * Leave provisions
+ Modern awards * Superannuation * Workers compensation
+ Transitional wage provisions * Creating a more flexible workforce * OHs

+ National employment standards (NES)  * Redundancy and termination

They can also save you costly legal bils. Make workplace decisions with the confidence of a specialist by your side.

Modern awards

Access copies of the modern awards that affect your business, as well alerts and updates to keep you informed if things
change. Access the expertise of industrial relations experts who understand the intricacies of your awards, who can help you
interpret the meaning of each area of your award or answer specific questions you might have relating to your award

Legal advice

NSW Business Chamber members receive exclusive discounts on services provided by Australian Business Lawyers and
Advisors, one of Australia’s most respected employment and commercial law specialists.

Visit ablawyers.com.au

Compliant HR contracts, policies and correspondence

HR Advance s a simple to use online HR document library that allows you to create legally accurate contracts, policies,
checklists and correspondence simply and easily - and all updated as laws change.

Visit hradvance.com.au

Recruitment

Australian Business Talent is a recruitment agency with a difference. Many recruitment firms charge a large fee based on a

percentage of salary and super. We offer you a pricing schedule based on a flat fee per placement, together with a customised
and collaborative approach to your recruitment

HR and IR news and updates
8 d to be sure that their d polwcnes are compliant, and that they are meeting the benchmarks set by
it

businesses who engage in best practice performan alerts, in-depth analysis and specialists on hand to answer
yourspecic questions, Workplacainfo  the complete workpiace resourcs for HR, IR or payroll professional.

Visit workplaceinfo.com.au

‘How to’ information, resources and tools
Ask Us How is a huge online library of practical and instructional articles, documents, check lists and resources,
giving you access to a wealth of easy to navigate information at your fingertips.

Visit askushow.com.au

Representation

NSW Business Chamber, through our industrial arm Australian Business Industrial, lobbies state and federal government
departments, regulatory authorities, ministers and opposition workplace and industrial relations
issoes, We ol rapresent members: interests n est oo, awar matters and nquiries before Fair Work Australia and the
New South Wales Industrial Relations Commission.

HR events, workshops and seminars
NSW Business Chamber run dedicated IR and HR education events throughout the year, helping businesses better understand
their IR obligations and the HR function in the their business

Apprenticeships and traineeships

Australian Business Limited Apprenticeships Centre (ABLAC) is a of Australian
Funcld undor o Austraian Government contract sarvices ara provied a o cost fo your businass, Over 25 oficas

throughout NSW.
SEiwiE - .

knowledae service tools

Call 13 26 96

nswhusinesschamber.com.au

| T T o

Advance CD

Call > 1800 505 529 ohsadvance.com.au

Australian Business
Consulting and Solutions

© Australian Business 2010

|| A8 253 0t Advanco oD, Lavel vzinco 1 @ 25711110 950 AM

ABC and Solutions OHS Advance
Promotional CD

Australian
Business
Foundation

April 2011

business

Call 13 26 96 nswhbusinesschamber.com.au
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A double-sided
A4 marketing flyer
designed for the
NSW Business
Chamber

A joint flyer with
the NSW Business
Chamber and the
Australian Business
foundation



NRMA Motoring & Services

A colleague who | had worked with closely at KPMG and who had become the editor-in-
charge of the NRMA Motoring & Services monthly membership magazine, contacted me

requesting my graphic design services.

openroac

Pt
NRMA NRMA MEMBER MAGAZINE

soomnzrnmas March/April 2006 WI N

Don't get ripped off

Our guide to buying a used car Over $10,000 worth of
Coleman camping prizes!

%(dneef s toll mayhem

e real cost of ‘e-roads’

Saving lives
The facts about organ donation

Houseboat highlights (*

The pleasures of river life

Hrg"

NRMA Open Road Bi-monthly magazine front cover

tths after date of issue.

Magnetic Stripe

Signature Panel

Terms & Conditions: The recipient of this Gift Card must be between 16
The recipient is not a Member until the Gift Card i redeemed via an N gy
providing Membership details. You will not be covered for roadside ass @l |
redeemed. This Gift Card must be redeemed within 6 months of issue,

in conjuncti offer. subject ip Te

NRMA Free2Go Gift Card
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| was contracted to design and format sections of the

bi-monthly Open Road magazine for NRMA Members.

| would attend and direct photoshoots for the magazine

as per the example cover to the left.

Outside of the magazine responsibilities, | would respond

to many day to day business design requests from the

NRMA Marketing team. Please see various examples

below and overleaf.

| contracted at NRMA for approximately 8 years.

Roadside Assistance\

Gift Card

NRMA

Free2go

MOTORING+ SERVICES

Qu or pi : Why

WIN a $500 prize of your choice!
A Dyson vacuum cleaner, or

A Night Escape at the
Shangri-La hotel, Sydney, or
A Westfield Shopping Spree!

Simply circle your answers below. First correct entry drawn WINS!

a:
us i to Bonus?
It sounded like a funky way to
communicate with frontline staff

it must be how many digits in |engm a)
a) Eight b) Nine ¢ Ten

b) Tomake BONUS look better

Q) Itis a good way to inform Call Centre
Reps that a calling Member has

Qz: If NRMA M&S could double the number
of lapsed Members we could call, how
many extra Memberships are we likely ~ d) It can prompt C.
to retain each year? contact details

a

a) 20000 b) M <) 40%
d) 670000 €) 135000

Qs

incorrect or missing contact details
entre Reps of which
to be updated while
phone

‘want to recc
their postal

mail returned?
a) To stop future Member m:
sent to the incorrect

Membership team has:

ailings being

b) Made it mandatory to capture a
phone number in Bonus for all new
Memberships

o Cancelled all Membership that do
not ha phone number

d) Botha o

e) a,band cabove

b) e enable NRMA M&S to

€) a,b,and cabove

Now complete your details below and place your entry form in the
Entry Box in Gosford or North Strathfield level 1 lunch room. Good

Name:

with an SMS
alert when the Patrol is approaching
their vehicle generally improve the
Member experience?

a) Yes b) No

Q7: Why does NRMA M&:S wish to collect
current email addresses from Members?

e

r future, to be able to provide
th their Membership

ail should their posted

urned to sender’

I
the Memb
renewal vi
renewal b

What is Membership doing to improve
the number of correct Member mobile
phone number records it holds?

a) Making improve

nts to Bonus
s against

Member should let us

kn n they change their

contact detals

d) aandbabove

luck!

Contact no:

For Terms & C

NRMA Data Drives Dollars advertisement to

appear in the Open Road
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NRMA Motoring & Services Contd

Join & Go/Championship

Earn tickets fof
AlL Join & Go sales!

</ Under 30’s

S

A\
)

WI N Nintendo DS Lite’s & Sony Cameras
Myer Vouchers & Fuel Cards ESAo

N A AL

Advertisement to appear in the Open Road and local papers

Working Together To
Grow Under 30’s Members

Earn Blow Out ticl
WIN amazing wee

Every sale is an op.p rtunlty!

Myer Vouchers FueI Cards
Nintendo DS Lite’s &
Sony Cameras o

= x

Advertisement to appear in the Open Road
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OUR JOURNEY
ﬂomw Good to Great
Mewmber experience

Creating more
opportunities to help

Cover page to the A5 information booklet

Polyester wind-resistant banner to
promote NRMA at outdoor events
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The Benevolent Society

| contracted with The Benevolent Society of NSW for approximately 12 years. During this
time, | was involved in many projects — from simple internal logo design to extensive
advertising campaigns to annual reports. | really enjoyed working within this brand, as it

had a playfulness about it that didn’t present many limitations. Overall a very flexible brand.

2010 snapshot

The Benevolent Society operates from 55 locations. We employ ~ Where our government
800 staff, who are assisted by 700 volunteers. Our programs and ~ funds come from
services are grouped under five core areas of expertise: children s

and families (including domestic violence), ageing, community
development, mental health care and Social Leadership Australia.

In the past year we provided support to more than 31,000
people. More than 700 people and 200 organisations participated
in our community development projects. A further 500 people
from business, government and non-profit organisations took
part in one of our Social Leadership Australia programs.

Change in client numbers

Ml QLD Department of Communities.

How we spend our funds

s - -
H
122 124 82 H
5 P s
78 o8 7
oy s 700
$61,667 $65,244
The Benevolent Society ‘\‘I‘ benevolent . . e O .
Annual Report 2010 “J\N society Net assels seriee ez ss4ew Covers and introductory
pages to The Benevolent
Society 2010 Annual
Report

There are many ways to
get more involved with
The Benevolent Society.

Id like to make a donation to help the work
of The Benevolent Society of §.

Thankyou for your support!

Our vision is to make a long-term difference
by inspiring people to create positive change
for themselves.

M benevolent
S\ society




The Benevolent Society Cont'd

A few examples of The Benevolent Society marketing collateral

Annual Report 2017

We are The Benevolent Society

We help families, older people and people with
disability live their best life, and we speak out for a
just society.

We're Australia’s first charity. We're a not-for-profit
and non-religious organisation and we’ve helped
people, families and communities achieve positive
change since 1813.

Visit our website to find out more
or connect with us at @) (O

Please call your local office to discuss your
needs and preferences.

Eastern Sydney 02 8314 9400

Western and Northern Sydney 02 8422 2300
South East Sydney 1800 917 139

South West Sydney and Southern Highlands 02 4633 3777
Nepean, Hawkesbury and Blue Mountains 02 4720 1000
New England — Tamworth 02 6762 9700
www.benevolent.org.au
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We are The Benevolent Society

We help families, older people and people with disability
live their best life, and we speak out for a just society.
We're Australia’s first charity. We're a not-for-profit

and non-religious organisation and we've helped
people, families and communities achieve positive

m —~ change since 1813.
SHAY Visit www.benevolent.org.au to find out more

Playing naturally

The benefits of
learning with nature

or connect with us at

North Gold Coast Early Years Centres
Nerang - 40 Martin Street T 0756449100
Labrador - 578 Billington Street T 075656 6300
Upper Coomera - Old Coach Road T 07 5644 9400
www.facebook.com/northgoldcoasteyc
eycenquiry@benevolent org.au
www.earlyyearscentre.org.au

North Gold Coast
Early Years Centres
Nerang, Labrador and Coomera Springs

Community Connection, Education, Development,
Child Health,Parental Support & Advice

2015 Better Practice Award Winner
Australian Aged Care Quality Agency

Your life, your choices

Client Handbook.=Private Services

Please call your local office to discuss your needs.
Our contact details are on the back.

G007 Homs Gao Prbas Servoss BrochurA_COVER 0218 s 1

1032018 521pm



The Benevolent Society Cont'd

bee

T07 3386 9000

707 3386 9000
wwwbenevolentorgau @ ©

T07 3386 9000

@ TOYOTA Hiace Commuter Bus

wwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwww For Full Size, Rescale to 10 meters wide.

The Benevolent Society Community Bus vehicle wrap

The Benevolent Society
vinyl tablecloth artwork
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The Benevolent Society Cont'd

The Benevolent Society
2016 calendar

The Benevolent Society
window signage concepts
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l'initially contracted with PPB Advisory to head their Rebranding campaign, which

involved everything from redesigning their logo to ensuring (on a long-term basis) the

Brand was being applied correctly to general business collateral. | contracted with PPB

for approximately 6 years. Below are extracts from the Branding Guidelines that | solely

directed, designed and assisted with the launch.

PPB i

Brand Guidelines 2008

Forensics

Brand strategy

hitecture

lying the brand archite

PPB

Contents

Introduction

Section 1 Brand strategy 04

How we want to be seen

Togsther we unlock value

Brand architecture

Appying the brand architecture

Section 2 Identity elements 12
he logo

The Recovery Forensics Advisory descritor
Colow

Typetace

The PP Wheel

Section 3 Communication elements 30
Protograpny

Tone of voice

Images

Section 4 Applications 38
Letterhead

Business card

Brochures

Brochures—Back covers
Brochures—Inside spread example
Fact sheets/Updates

Newsletters.

Advertising
PowerPoint—On-screen
PowerPoint—Report.

Annual reports

Website

Communication—emal alerts
Promotional/Media Releases
Business gifts

PPB environments

Colour Tochnical guidelines

2 PPB Brand Gudeines 2008

PPB s
Yo
Together we unlock value

RESPECTFUL ETHICAL

for our actions and
our failures to take
action - no excuses

their differences
> treat all with openness,
> look out for the
best interests of our
clients, staff and
our community.

> do ot tolerate bullying,
selfishness,
harassment, rudeness
or any other form
of disrespect > exhibit candour,
discretion, integrity

in dealing with each > welcome new peopie

other, our clients, to the team
and our community
not gossip
> actively guard against
breaches of confidence,  colleagues
trust and general
misconduct

COLLEGIATE

> respect individuals and > always accountable > support and help
cach other atallties  of delivering value

> have fun working
ther

‘about or exclude.

INNOVATIVE

> look for new ways

> communicate openly > constantly
faimess and honesty ~ readily sharing.
information and ideas.

improve ourselves

> strive to perfect

> serve our clents as our processes
firm, not as incividuals  and knowledige

> drive change
and capitalise on
new opportunities.

> strive for industry

and insights

PPB Brand Guidelines 2008 7

PROFESSIONAL

> deliver excellent
client service through
istening, responsiveness.
and caring

> expect our people to
Eive of their very best
and do not tolerate
oor performance.

> dedicated to our
assignments - always
going the extra mie

maintain behavioural
standards, e.g. use
appropriate language,
and maintain composure.

Brand architecture

The PPB brand architecture makes clear to external audiences
“what we do" and “what we offer.”

It is the structure that allows us to coordinate all our communication mediums by
presenting our firm and our services clearly and consistently under the PPB brand.
The chart (below) shows a schematic representation of the PPB brand architecture.
Itillustrates the key. of the their to each other.

Remember that the chart ilustrates how we wish to present our firm externally,
to clients and prospects, and does not necessarily reflect our internal structure.

The component parts of the chart are explained on the next page.

1 wowen PPB avs

2 Mrawes RecoveryForensicsAdvisory
R = Forncs iy
b sen - - I,
4@ e specoios ToA o o,

b iy Les - - -

8  PPB Brand Guidelines 2008

Applying the brand architecture

The brand architecture translates directly
into our marketing materials and how

we make clear ‘who we are, ‘what we

do’ and ‘what we offer’ through our
communications.

Application of these principles across our
e s

ina
way will facilitate a clear understanding
of what our firm can offer.

The ilustration shows a typical piece of marketing
material and the correct relationship between the
elements of the PPB brand architecture

in appication.

10 PPB Brand Gudeines 2008




PPB Advisory Firm Contd

Applying the brand architecture (continued)

Brand architecture is also reflected in
our business documentation. Business
cards, stationery and other documents
are directly aligned to what we do—
RecoveryForensicsAdvisory—and how
we go to market.

Business cards under the PPB name must be
approved by _

PPB 2

Our logo

The PPB logo is our most valuable visual

asset and identifies ‘who we are.’

The segmented wheel of the logo represents the

solidarity and progressiveness of the PPB brand
eel constantly moving forward - a dynarmic,

cohesive and energised force.

The individual segments of the wheel are symbolic

of the multifaceted products, services and solutions ==Y AV
e el | ) o) =) AV
blue colour completes the wheel, representing the. = | =) 2

lue PPB unlocks by working together with our
clients and our people.

The logo presents all PPB member firms.
as a unified, national firm.

The logo must be used prominently
and consistently on our marketing and
business materials.

There are four permitted versions of the logo.

PPB %y =

PP black & whie o

PP primery \eze
fered for e mofrtyof

s used on white or very ight backgrounds
PPB secondary logo

This version is used in speciic instances wher
loghi f e % ram s et

The secondary logo, with white keyine, only
abpasrs on PANTON € otchng Systems (P

638 bue backgrounds

e wediges remain

cutoffoctive, 5

PPB reversed black & white logo

| Teumtrer wew intoci vatn i versr, win o segrrts o e g n o
P H oo g0 cout .k Possee
— T varsemof e g et apponr o bk
Tonaty very ek Dackgroun
" PPB Brand Guceines 2008 13
. Positioning the logo L )
Logo position and exclusion zone On e maory o appécaions the ogo s acsted at the o 0g0 misuse

To maximise the impact of the logo it
should always appear prominently, on its
own, away from other graphic elements.
An area of clear space must be maintained around
the logo.

Never allow text or any other graphic elements to
interfere with the logo or be positioned ciose to it.
The “exclusion zone” defines the minimum amount
of space to remain clear around the logo.

PPB &

Logo clear space exclu
Pelgt and vt of e £
from the PP logo, a4 ustrat

PPB

Brochure 1

——

The PPB logo is our most valuable
visual asset. Using it incorrectly will
undermine the visual expression

The illustrations indicate some
potential misuses of the logo.

Backeround impars legibity of the iogo.

PPB primary logo

Background impairs legibity of the ogo.

PPB secondary logo

EEEL

Backeround is not a clear area of PMS 638,

Never ook the ssconcory 085,

PPB black & white logo

TOO DARK Background impaics egibity of
the logo.

X o
o

TOO LIGHT background impaics egibity of
the logo.

PPB Brand Guceines ” 20 PPB Brand Guiceines 2008
Colour palette Business Gifts
Colour is a strong and powerful design PPB primary colours Business gifts are an application of the identity
element that contributes to the recognition that requires careful consideration. The gift
and identification of PPB’s brand. Our must be of good quality, encourage the remwent
primary colour is blue and, in order to ‘own’ to retain the item and reflect well on Pl
blue in the marketplace, we must use blue e Branding of such items must be done ith care,
consistently and imaginatively. S and application of the logo must be considered
I . v b in relation to the materials, surface texture and
e distinctive use of blue is achieved by using our
primary colour, PMS 2738 and the ighter PMS 638, reproduction technique.
plus 2 supporting palette of tints of PMS 638. PPB supporting blue palette The principies for logo appication apply. Ideally, the primary
1080 in blue should be applied if the item is white or ight
e o e o Turtner ergeed Py theuse in colour. If the item s biue, the secondary Iogo shouid be
of blue in photography (see pages applied in whit
Ihe palette of secendary colurs has been carsfuly It wil not aiways be possible to chaose fabrics or materials
 each colour and allow 0% Pus 638 22 Pus 638 10% Pus 638

ot gatne Spreesion

The secondary colours and tints are intended as accent
colours, to be used together with biue, and are for
highlighting purposes only. Avoid using these colours in
large areas. Use of any other colours is prohibited unless
there is a specific business reason for doing so.

Points to remember for the colour palette

3 Blue in photography shou appear natural.
a

sed in smal areas onl.

s
Specifc offers or functions.

24 PPBBrand G

PPB secondary colour palette

75% PMS 612
50% PMS 7413 s0% PuS 612
25% PuS 1807 25% PuS 7413 25% Pus 612 25% PMS 320

that match PMS 638, in which case the secondary Iogo may
appear in white on other darker shades of blue.

Some premium tems and materials (e, ght metalic siver)
may not suit the application of a logo in colour, in whi

The block and wihita g0 shoud Be vsed.

Simiar, Gerc material that are not bue shoud use the
secondary logo in white or sive

The logo may appear embossed on some materials. In these
instances the secondary 1ogo should be used.

56 PPB Brand Gui

11 0f 33
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PPB

Statutory
Recovery

AVA
|/

Forensics

PPB PowerPoint cover page

PR

newsletter
August 2008

Contents
Meat Industry

Feedlots finally recover

Beef prices tumble in Australia’s
lucrative Korean market

Lamb exports defy drought and
the high Australian dollar
Higher priced meat cuts

under pressure

Wine Industry

There are already signs that
drought and the high $A are
adversely affecting exports

An historic national water
agreement may not prevent
an historic disaster
Grain

Widespread rain welcome
AWB difficulties continue

Other

Foreign Investment in
Australia Agriculture
Global Market Volatility
Beginning to Impact
Agri Sector

Carbon Trading

Forensics

ava
TN

Agribusiness

Meat Industry
Feedlots finally recover

> The number of cattle on feed increased
by 13% in the past six months, although
the number is still well down on June
last year. Currently, the number of cattie
on feed only accounts for 51% of the
available feediot capacity in Australia.

v

The increase in the availability of
cheaper feeder cattle from drought
stricken areas in Northern Australia,
as well as a ‘bumper’ northern summer
sorghum crop are the key reasons for
the recent upliftin the number of cattle
on feed.

v

Cattle on feed in Queensland alone,
increased by 30%, compared to the
results of the last survey compiled in
March this year.

v

However, the continuing high Australian
dollar and high feed and feeder cattle
prices, have still contributed to low
feediot margins

v

According to the Australian Lot Feeders'
Association, any expansion plans for
feedlots have been shelved and it is
unlikely that the industry will see any
short term capital expenditure.

PPB monthly agribusiness newsletter

The number of cattle on
feed increased by 13% in
the past six months, although
the number is still well down
on June last year
Beef prices tumble in Australia’s
lucrative Korean market

v

Following the Korean authorities
decision to re-open its market to US
bone-in beef from cattle under thirty
months old, the average price for a
Korean beef carcass has decreased
17%, compared o the same time.
last year.

v

According to Meat and Livestock
Australia, 6,000 tonnes of chilled US
beef, which had been sitting in docks
due to the uncertainty of the market re-
opening, has been heavily discounted.
Itis reported that US beef is selling at
about 50% of Australian beef prices in
order to clear stocks.

v

The real impact of the Korean decision
will not be felt until later next month,
when ‘real prices’ of US beef sinks in.

v
>

<

AD
4V
v

4
v
v

V¢§
A

Vo'
AVA
N

AVA
KT

Together we unlock value

Forensics

PPB &

v
w,

as
Ph

s s
v
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PPB
Pull-up banner

2

PPB Screen-saver
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PPB ava Ay PPB
N Y

Name Surname
Title (one title line for each)
t +61 2 8116 3000

f +61 28116 3000

m 0409 949 949

& name@ppb.com.au
Welcome CEO - Stephen Purcell Level 46, MLC Centre, 19 Martin Place A i N T

Sydney NSW 2000, Australia AVA AVA
PPB, one of Australia’s leading independent strategic and P P N P P B P P o'
advisory practices, is delighted to announce the appointment RecoveryForensicsAdvisory

of Stephen Purcell as CEO and a Senior Partner. RecoveryForensicsAdvisory [ETRWERY YCWEIVIR RecoveryForensicsAdvisory Recovery! Advisory

Stephen was previously the Managing Partner of a highly

successful professional services firm and has a history of P P B B u Si ness Ca rd Te m p I ate
outstanding vision, leadership and management.

We welcome Stephen and know that he will add significant value
to the strategic direction and operational management of PPB.
—

Stephen Purcell

AV a »
2! -

t+61 2 8116 3000
£+612 8116 3111
e spurcell@ppb.com.au

RecoveryForensicsAdvisory

PPB *

N2

Vay

NS
S

A

Vay

AV
S

QLB Together we unlock value  SRCEEDEIEINIERVEINEE  Together we unlock value

il M

PPB wine gift box

PPB &

Recovery! Advisory

KIOSIAPYSOISUBIO4AIDN000Y

RecoveryForensicsAdvisory

PPB Christmas Card

PPB& oasc  alf,
Recovery Advisory No C Recovery Advisory

CITY 2 SURF CITY 2 SURF

2008 2008

aN|eA »}oojun am Jaylaso]
Together we unlock value

7 a_va

a5V A% gether we unlock value \/ ether we unl value
v A 4 TG Togetner we unlock valu v 4% 4 WBRIEN Together we unlock value
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SNP Security Services

At the same time as | was working on the PPB Rebranding campaign, | was also
endeavouring to plan, design and implement the SNP Security Services Rebranding
campaign. The logo wasn’t up for redesign, but the overall look & feel, photo stock
library, tone of voice and graphic assets were. Below are example pages from the

Branding Guidelines.

SNBEcun"v The logo of SNP Security has a strong and proud heritage.

e modern form of
over 85 years ago, epr

Full Colour Colour on Black Background

Tris version of

u
Tonal Single Colour @
h 1 houkd b Usod whenever . nctposste o prnt e
one SECURITY

Brand Identity

Logotype
Logotype s o bo used nly when here i 0 5pace 10 i h o, eg. narrow
sign pane icon wiho the logotype.

SNFSECURITY

SNPSECURITY
Sold Single Colour
Tris version o
han ona colour and not possbe 1 Usa tone.

‘The ‘service circuit’ is a modern device to graphically represent the Colour on Black Background

Ful Colour - simple text version

——@ GUARDS

N /@ MONITORING
‘ @ ELECTRONIC SECURITY
=
~\—@ MOBILE PATROLS

—@ AVIATION

™
e

Full Colour - photographic version

.

. *h
4‘3 MoBLE PATROLS

‘g AIATION
|

Photography is a key element

fon of the SNP brand.

SNPSECURITY

by SNP!

Full Colour Colour on Black Background

Logotype
Log

SNPSECURITY

SNPSECURITY

Solid Single Colour
™
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Core Colours

Core palette Pantone Solid (Spot) YK RGB
| ] P yBs C €O M100 Y81 KO R220 636 BEl
Pus 617 C 8 MO Y7 KO RO G175 B2I6
| ] PMS Black € C8IMO Y7 KO RO GI7S B2I6
Single colour option
is ony avaae

s

PMS Black C25%
N

Accent colour palette

graphs, diagrams and colour coding

The acoent colours have two primary roles:

1. To project a broader, more varied SNP brand.

2. To add ety to information such as colour-coding.

No cany
oGcupy 1o more than 335% of the layout.

[ I—
[ [—
PMS 116 C
e
[ PMS 8180 C (Melalc)

Please Do Not

tmust not over-power

brand, the colour
Do not reproduce the logo i % fints of the core colours.
Do not use drop shadows or outines.

Do not transpose the colours o the ogo.

€75 M50 Y0 KO
C71M% Y100 KO
€O M2 Y97 KO
COMB2 Y98 KO
€58 M43 Y30 K2

bo attered.

Do not reprouce the colour n a single colour other than biack.

o

RSB G125 B2IB
R85 G165 B28
R255 6203 BO
R240 6123 B5
R123 6135 BISI

Primary Typefaces
The SNP typefaces re ssenti o ur disinctive denty.

Hoading font.

Tayout gl

g endrs, company publcalons such a5 Snapshot, ic. il Rogu
T primry ypeiaces to bo used srcty i allcommuniation materal ! Regular
croted by exteralsupplers. I'm human and approachable.

talk inteligently.

Bentwood Regular
Read me! I'm strong and confident

Typographic Principles

ypedace for headng and short type areas) and secondary ypelaces.
(Secondasy ypeface orong type v

‘SNP's pography s steng, confdentand clear.

Heacings,tex coptions, e shoukd aways b range lft. The eadng and
keming shod ok h copy ogeher i 3 way Tat & Mt egie, ot too

lower caso. Nover set tyo n i captals and creat balanced ine kngths
it smdr e of words.

Messages can be made clearer SITgly by changng he ype weght.
Using contrasing typo weghts haips o maxinisa the davery of tho
message and creato omphass.

The typographic s for heacings s cear and confient by adstng
o 520, T wi 200 ana mpact

Proudly Protecting Newcastle

Hehetica Neve Light e
im human and approachatie.
|tk intligenty.
)
24 Hour Tel: 1300 30 31 32
‘www.snpsecurity.com.au
Letterhead SNPSECURITY
Follower
Subsidiary Letterheads -

150f 33
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SNPSECURITY

Invitation

ACT Client Luncheon
Tuesday 23 March 2010

Finding kids. Fighting fires.

Increase efficiency by leveraging your existing workforce, with
a Security Team that covers diverse FM roles.
Beyond traditional guard duties, SNP Security Officers deliver
customer service, mailroom, AV maintenance, transport services,
emergency medical and fire response.
Underpinning SNP’s service delivery is a high supervisor ratio,
rigorous recruitment and training. SNP’s clients enjoy personal
account management and local billing team.
GUARDS Working in with your needs; SNP Security focuses on

long-te , cost lion par i

© MONITORING
ELECTRONIC SECURITY
© MOBILE PATROLS

D AVIATION SECURITY

SNPSECURITY

www.snpsecurity.com.au

Tel: 1300 30 31 32

SNPSECURITY

Electronic Security for _—0
LPO - Special Offer

SNP Security is different.
Enjoy the best of both worlds — with
personal attention and responsive

#—@® MONITORING

@ ELECTRONIC SECURITY

) ) ) ——0
service, backed with the expertise
of Australia’s largest privately-owned o
security company. —0

SNP Security are specialists in tailor-making solutions for
customers on all aspects of security... Without doubt the
proven leader in the security industry in Australia.

Alan Barwick, State Manager NSW/ACT
Corporate Security Group, Australia Post

To order, or for more information:
Tel: 1300 30 31 32

Email Iposales@snpsecurity.com.au
www.snpsecurity.com.au

SNPSECURITY

Guarding services

© Contactus  © Clenthogin  © Downloads

I )

SNPSECURITY

News
ShE

SNP Securit
Y 'SNP Acquires Prominent

Today, SNP guards, patcs and corporate sanicos ta aro ighy siled and

and sk speciic requirements NSW NorthCoast

NP Security Recogised for
Excallonce n Aviation and Critcal

Infastructur Securly
Australia Post Win

SNP Securtty climbs the anks of
the BRW Top 500 Private Companies.

‘SNP wins global contost
Case studies.
Rallcorp loves SNP.

Olympic flame protected
by SNP Socurty

‘SNP Guard recaives

AN

SNP Website Home page
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SNPSECURITY

——@ GUARDS

Y/ ~—@ MONITORING
-

“—@ ELECTRONIC SECURITY

i. MOBILE PATROLS

—@ AVIATION

—e
Vad
~e
)

e

°
GUARDS -
Concierge | Customer service | Building maintenance | Systems management | Special events | Gate duties | Security Officers |
Security awareness training | Dog support services | Corporate services | Cashin transit | Security Awareness training

MONITORING °

Grade Al Alarm moritoring centres | CCTV verification | Openjclose times and user identfication | Alarm Response

ELECTRONIC SECURITY -
System design and installation: CCTV - Access control - Security systems | Emergency response and repairs |
Maintenance contracts | Enhancements and upgrades

MOBILE PATROLS ——————————————— L

Site inspection | Data recording | Alarm response | Cash handiing

AVIATION SECURITY
Access Control | Aircraft guarding | Aviation Security Management and Improvements | Capabilty Development & Training |
Cargo Screening | Checked Baggage Screening | Consultancy & Advice | Control Room Operations | Vehicle & Foot Patrols

Adare Scouse

Manager
National Monitoring Centre

Tel 61287626628

Fax 6128762 9141

Mob 0410 542 941

email ascouse@snpsecurity.com.au

SNP Security
937-941 Victoria Road
‘West Ryde NSW 2114 Australia

SNP_Presentaton Folder Internal_Flatindd |

15608 113655 AM
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Tel: 1300 30 31 32

Re-educate your
Security Services

Increase efficiency by aligning your security and
administrative functions. SNP Security works in
with your needs; focusing on long term, cost
reduction partnerships.

At the University of New England, SNP Security
Officers are responsible for audio-visual
maintenance, mail services, student support, and
the Night Rider Service. SNP Officers also deliver
emergency medical and fire response in addition
to the traditional guard duties.

SNPSECURITY
www.snpsecurity.com.au

SNP local paper advertisements
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SNP delivers .
state-of-the-art security
for a 21st Century airport

Announcing a new role for SNP Security in Canberra

At SNP, we're leaders in aviation security with over 40 years experience at Australia's
largest airport. Now we've been appointed to supply integrated security services to the
new Canberra Airport terminal.

Our role at Canberra Airport includes the supply and installation of the sophisticated
Cardax Access Control and the Avigilon CCTV systems, both state-of-the art technologies.
We'e also providing passenger screening services to the new airport terminal, so our
strength in manpower based security will complement the advanced technology
inherent in our electronic security solutions.

Grade Al Monitoring
Electronic Security
Security Officers
Aviation Security
Mobile Patrols

At SNP Security, we provide security solutions to businesses of all sizes as well as an
impressive portfolio of government clients.

To find out how SNP Security can help your business

visit WWW.SNpsecurity.Com.au and click on case studies

orcallus on 1300 30 31 32

TechTalk

Understanding Australian Standards: Alarm Transmission Systems

A new Australian standard exists in relation to alarm transmission systems, and selection of a transmission system is
dependant upon the level of risk for your premises. The standards are not based on the mmnmngymm nm vamm
on different aspects of the frequency of

“It's important to business owners and security managers to check with their insurance providers and assess their
current monitoring against the standards, to ensure appropriate coverage.” said John Fleming, General Manager
of Electronic Systems. “In general, we recommend that businesses should utlise Class 3 or figher o safeguard
their premises

For more information on the new standards, contact your SNP representative or go to our website.

Frequency of Connection Checks: Annual Availabilty
Device to Monitoring Centre | Alarm to Device

Class | Every B days None 97%

Class 2 Every 25 hours None 98%

Class 3 very 120 seconds 120 second supervision 99%

Class 4 Every 60 seconds 60 second polling 997%

Class 5 Every 20 seconds 20 second poling 9995%

Automated Monitoring Technology

I word frst, SNP has implemented Automated Monitoring technology — the frst i the world to be inegrated into

the MAS (Mastermind) monitoring platform. MAS monitors 73% of the worids alarms.

s systam lows sutomalad e-0cossdarm roMfstons e an st voa'sephons s, kg 1
1o extond also froeing Up

cperetors torespond o Cotomer caks st s s v

Integrated Monitoring and Alarm Response Tracking

SNP Security has developed a new software solution, Automated Response Tracking System (ART), which links the
mobile patrol offcers back to our Monitoring Gentre. Patrol responses are racked seamlessly within the monitoring
ontro, with reguiar checks unti a report is provided.

ART was developed by our in-house IT team and is linked to our MAS monitoring software which alows a more
complete picture of an alarm incident and patrol follow up. ART s also capable of being a stand-alone system for
esponse only clents” - meaning SNP can provide a professional fespanse senice 1o business with their own
monitoring software.

Australia Post:
being protected by SNP. Each response is guaranteed to be completed, with no room for error,

e ART solution was designed for Australia Post, to create a single platiorm for alarm respons
patrol information,

Managing for Australa Post

contact for

national mobile patrol coordination.

Stirling Mortlock

- Brand Ambassador

g Morkook. Gapian of the Ausieten
Walabies Rugoy Team, has signed on

reliabilty, leadership and teamwork  Stiiing's
values reflect those of SNP Security.

Stiling wil appear on SNP advertising and
at several upcoming SNP events. Video
footage can be seen on the new SNP website
(www.snpsecurity.comaul. -

SNP Security
welcomes
new clients

During the last few months, SNP Securty has
welcomed several new clients - we look forward to
working with them to protect their business!
AT Chief Ministers Department

ACT Health

Actew AGL (ACT)

Action Buses (ACT)

Amway Brisbane

Australian Bureau of Statistics

Australian National Library

Australian Red Cross Blood Service
Bosing Corporation Brisbane

Comsuper

Connel Hatch

Department of Gimate & Change
Department of Commerce (NSW)
Department of Community Services (NSW)
Department of Human Services
Department of Prime Minister & Cabinet
Embassy of the Peoples Republic of China
Fujtsu

Hunter Econormic Zone

Medicare Australia

Midura Airport

National Portratt Gallery

Port Macquarie Arport - Hastings Council
Powerhouse Museum

Sydney Obsevatory

Venture Australia

Virgin Atlantic:

Wollongong University

Wyong Council

www.

24 Hour Tel: 1300 30 31 32

ELECTRONIC SECURITY

) MOBILE PATROLS

AVIATION

Australia's latest

Grade Al Monitoring

centre opens

NSW Police Minister, David Campbell MP,
officiated the opening of SNP Security's
new hi-tech headquarters in West Ryde,
on Thursday 21st August.

Housing the latest Grade A1 monitoring system, the new
Monitoring Centre exceeds the grading requirements for
possible Australian standard. Construction

Iclometres of electical cabing and ts own elctrical Sub-
station to meet power needs.

With a client st exceeding 30,000, including many wl
known Australian companies and landmarks, i is critcal
1h SN Socutys e Genro kaeps ncloning uner
any circumstance. Over 23 miion alarm events
Togaed cach year, wilh 120,000 arm evens roauing
further action.

Therefore the Centre has been designed as a saif
contained burker underground, with dual UPS systems
(un-interruptible power supply), redundant and solt
contained air conditioning, standby emergency generator

paths to ensure that data lines cannot be severed. The

site has been ftted with the latest technology in CCTV

monttoring equipment ensuring that any sign of an issue
detected and recorded.

Centre, located in Newcastle. This abilty to delver ful
disaster recovery and redundancy is completed through
dual 1 & 2mb telecommunication pipes.

SNP Security Managing Director, Tom Roche says every
ossible scenario and plan had been considered in
developing this new site.

Spring 2008

“This is an exciting time for us, as SNP Security is now
in the enviable position of being able to provide super
support 10 our clents and the general communit

The new office has been nominated for architectural
i

for ol SNP st members

1o encourage colaboration
and_communication between teams. Large training
focitiog v boencloaes, nekcaive of Sue ongoing
commitment to training.

“SNP Security is very proud of our 85 years of history,
and this collection is a true demonstration of how SNP
has pioneered leading edge technology ~ throughout
all eras," said Tom. “The museum includes pieces that
reflect the history of the company and deveiopments of
the securly industry, including sty refcs rescued from
clients sites, old warehouses and sheds

SNP quarterly newsletter
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Integrated Monitoring and
Alarm Response Tracking

Australia Post benefits from our single,
integrated platform with speedier response

and tailored reporting. Developed by SNP, the
Automated Response Tracking (ART) solution
integrates with MAS monitoring software,
tracking every patrol response at every stage
through our Grade A1 Monitoring Centre.

ONITORING
ELECTRONIC SECU
OBILE PATROLS

SNPSECURITY

1) AVIATION SECURITY

For more information on this case study:

www.snpsecurity.com.au

Working as an Aviation Screening Officer at
Sydney Airport, you will enjoy great benefits as
well as increased job security - some SNP team
members have been with us for over 30 years!

For information on the long-term benefits of working at SNP, how to gain
your security license and an invitation to a group assessment, call our
Recruitment Team on 02 8762 6668 or go to www.snpsecurity.com.au

SNP branded vehicle wrap concept
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SNPSECURITY

Invitation

Official Opening
Ceremony

by the Minister for Police -
The Hon. David Campbell, MP.

On behalf of the SNP Security team in the ACT, | would like to Location

invite you to attend our VIP Client Luncheon, with special guest
and SNP Brand Ambassador Stirling Mortlock.

The luncheon will be a great opportunity to meet other SNP
clients, reconnect with old friends and make new ones.

I look forward to seeing you there.

Peter Georgiou

NP SECIRITY RESRON

SNP SECURITY

de

Ottoman Restaurant
Corner of Broughton & Blackall Sts.,
Barton

Tuesday, 23 March 2010
12.30pm

Friday, 12 March.

Call Peter Georgiou on

02 6201 1234 or email
PGeorgiou@snpsecurity.com.au

* Invitations are not transferable. Thank you.




Vivacity Health
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Vivacity Health is an agency that assists Pharmaceutical companies to build and create
documents that convey information about their products. | worked with Vivacity

Health for over 3 years, mainly on their marketing collateral and presentations.

As their products are content sensitive, | could only select one example that | designed.
A majority of the work focussed on major health issues — and are probably not ideal for
displaying on a general basis. With that said, | did enjoy working with Vivacity Health as

the projects were challenging and varied.

ABOUT THIS BOOKLET

Whether you have just been diagnosed with acromegaly
or were diagnosed some time ago, you may be wondering
how it will affect your life.

People feel more involved in the decisions that need

to be made about their condition if they have a better
understanding of the disease and the treatments available
to them. That’s why this guide has been developed, as part
of the SHINE program, for people who have been prescribed
Sandostatin® LAR® (octreotide) intramuscular injection.

Sandostatin LAR is a medication for people with acromegaly.
As with any prescription medication, there are certain

things that you should know about your treatment. While
this booklet aims to answer common questions people may
have about acromegaly and its treatment with Sandostatin,
it should not take the place of speaking with your doctor
about your condition or its treatment.

UNDERSTANDING
ACROMEGAL
£ N z You should also read the Sandostatin LAR Consumer

Medicine Information leaflet, which you can download
from www.novartis.com.au.

ostatin LAR®

m insECTION

CONTENTS What is acromegaly?

Acromegaly is a hormonal disorder that develops when
your pituitary gland produces too much growth hormone
during adulthood. Excessive amounts of growth hormone
then stimulate the growth of all body tissues, including
bone and skin.

PART A - UNDERSTANDING ACROMEGALY

What is acromegaly? 3
Who gets acromegaly? 4
How does acromegaly progress? 5
What is the prognosis for people with acromegaly? 5

What are the symptoms of acromegaly? In around 99% of cases, acromegaly is due to a non-

Other signs and symptoms of acromegaly 8

Signs and symptoms caused by the pituitary tumour itself
Important hormones that lead to the symptoms of acromegaly

cancerous (benign) tumour on the pituitary gland (known
as pituitary adenoma). In the remaining 1% of cases, the
cause is a growth hormone-secreting tumour somewhere

How is acromegaly diagnosed? 1 else in the body.

Additional tests that may be performed

How is acromegaly treated? 7 The pituitary gland

Living with acromegaly N Located in the brain, the pituitary gland

Staying healthy 21 produces a number of hormones including
growth hormone. Growth hormone promotes.

PART B - UNDERSTANDING MORE ABOUT SANDOSTATIN LAR growth in childhood and controls metabolism,

Why has your doctor prescribed you Sandostatin LAR? 25 muscle and bone mass in adults.

How is Sandostatin LAR given? 26

What do you need to know before you take Sandostatin LAR? 27

‘What do you need to know about taking other medications with Sandostatin LAR? 29

‘What must you do while taking Sandostatin LAR? 30

‘What are the possible side effects of Sandostatin LAR?

Understanding acromegaly
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In 2016, | submitted a proposal to BDO Australia applying to provide in-house graphic design services for the

Sydney office (800+ Partners & Staff) and was successful with my bid. The contract was for 2 years. In this time,

| created templates for BDO branded proposals to ensure quick turnarounds, implemented a new archiving

system and created a design services guide for staff to refer to prior to submitting design requests (highlighted

overleaf). | also worked closely with the designers in the BDO offices located in Brisbane and Melbourne.

CORPORATE DESIGN SERVICES
PROPOSAL FOR BDO

Prepared for Proposal Issued:

. 8 March 2016
BDO Australia - Sydney

OUR VISION IS

TO HELP TO BRING
YOUR PROJECTS
INTO THE MARKET
WITH QUALITY AND
QUIET CONFIDENCE.

i
better way,
sustainable for the

Other responsibilities involved weekly new staff
photo-shoots (with a green screen background) and
manipulating the photos to have a consistent look.

This practice was also adopted in the other State offices.

FTIANNEErTiy

FTINENERIRET T

ABOUT US

MARK ANDERSON
COMPANY DIRECTOR

Having over 20 years of design, studio and team management
1 understand how graphic design works within the corporate environment.
Find out what is the different between us and our competitors.

We strive to be the best and offer:
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BDO Australia contd

CLIENTS & MARKETS

DESIGN SERVICES
Procedure Guide 2017

9.8%

ASIA
PACIFIC

TECHNOLOGY, MEDIA & TELECOMMUNICATIONS SERVICES
CAPABILITY STATEMENT

2017
WINNING WORK
A BID OPPORTUNITY GUIDE

BDO Interactive Capability Statements

|IBDO
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JJ O'Toole Packaging

In 2018, I immigrated from Australia to Ireland, with my (Irish) wife and son to be closer to family. Prior to

leaving, | applied for a position as Creative Lead (Designer) with JJ O'Toole Packaging based in Limerick, Ireland.

When | arrived to start at JJ O'Toole, | found the studio to be what could be basically described as in disarray
and the team were using an archaic job tracking method. In the first 2 months, | turned all of this around by

implementing online project management tools and re-organising the studio. | provided intensive training for

the mid-weight and junior designers.

| gained substantial knowledge about packaging, stock, printing and finishing methods by dealing closely with

producers in China and Europe. The example below is one of the concepts | submitted to secure the position.




.

Byrnes Restaurant

N

The proprietor of a prominent restaurant in the village of Ennistymon on the West coast of County Clare,

24 of 33

Ireland contacted me requesting for design concepts. He needed assistance to revive the ageing restaurant
facade. Below are the mood boards | presented to the owner. Unfortunately, with the advent of the CoVid-19

lock down this project was put on indefinite hold.

Contemporary Ireland

Modern design refers to an era that has passed, while
contemporary design is all about the now and the future.

A AR

Materials
Stone Cladding

Laser Cut Signage
Mood Lighting
Projected Lighting
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Byrnes Restaurant contd

Additional boards.

the now...

...and
the future.

...and
after the
sun sets.

BYRMES

DL,
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Henry’s Bistro & Wine Bar
I met Dermot, the proprietor of Henry’s Bistro & Wine Bar in Ennis, County Clare, Ireland, when
calling on businesses and handing out my business card. While handing out my card | would
start-up a discussion to enquire if there was a need of graphic design services, which Dermot
agreed to. Initially we had a few meetings discussing where areas could be strengthened
to bring a professional light to the business. We started with the exterior branding, window
decals and the exterior menu board. Menu formats and advertising in local newspapers
were next. With these new designs in place, assisting with the website SEO settings plus
highlighting the restaurant in prominent tourism websites eg. Wild Atlantic Way, the
restaurant received an increase in popularity based on Trip Advisor ratings. Again, the positive

momentum of this campaign was put on hold by the CoVid-19 lock down.

Y

) #G;eat Food #Gyeat Service e N 6@/’0. N i #Gl:sat Food #Gx;ﬂi vg
> o ©
. X r
p, S HENRYS Bistro (@‘ Wine Bar £~ reity 5 “' S trinadvisor

To book call 065 6899393

Lunch ‘Wine Bar Snacks & Boxes
Wednesday to Saturday

ST —Cx
Sundays at Henry"
—— undays at Henry’s

Wine Bar bites.

| Wednesday to Sunday.

OPEN for Henry’s Bistro & Wine Bar ) OPEN for Henry’s Bistro & Wine Bar
Lunch & Dinner Market St. Ennis, Co. Clare OY Lunch & Dinner Market St. Ennis, Co. Clare
|
|

‘Wednesday to Sunday LUNCH SERVICE DINNER SERVICE Wednesday to Sunday A e dwi s
% Wednesday to Friday o info@henrysbistroandwinebar.ie

530pm to Spm 4pmto 9pm 065 6899393 www.henrysbistroandwinebar.ie

info@henrysbistroandwinebar.ie Wodnesday to Friday e
065 6899393 www.henrysbistroandwinebar.ie 129m0230pm 12:30pm 0 630pm
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A large contingent of my work involved designing and formatting Annual Reports before the end of the

financial year. As I'm sure you can appreciate, it was a very time-sensitive process with delivering the reports

to share-holders on an exact date, with the exact and latest figures. Below are a few cover examples. Please

be aware, that these covers represent on average, 120 page documents with multiple edits received and

implemented in a very short space of time. Generally the reports were off-set printed.

BONDI SYDNEY AUSTRALIA
CONFERENCE AND
EVENTS GUIDE

Proposal

N
Annual Report

Annual
Report 2011

researcher futurist activist thought leader

Australian
Business
Foundation

intelligence source

CARRICK GOLD LIMITED .\

ANNUAL REPORT

Condor Nickel Limited

Successful exploration for base metals....

ed Annual Report 2008
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Multi-page documents

Similar to annual reports | would design and format multi-page documents (surveys and
reports). | would be supplied with a brief and copy, usually in a Word document and an

agreed deadline to deliver by. Below is a favourite example.

PPB not-for-profit risk survey 2010 — 88 pages - 3 weeks turnaround

Sms* ppiChar

Section 1
About the survey respondents

Employees and volunteers

About the authors

Lisa Bundesen
Lisa Bundesen is a Partner in the Forensics Division of PPB and is

Andrew Morgan

20

Annual turnover
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Multiple page documents cont'd

PPB not-for-profit risk survey 2010 cont'd

How important is risk management?

Sms* app|Char




Multiple page documents contd

VISA - Proposal response to Westpac Group - 128 pages - 3 months turnaround

~

#”SA /" 200 | WlFestpac GrRouP

300f33

PART 1 - DEEPER PARTNERSHIP

Westpac | VisA

Wfestpac | VisA

Current business
recommendations.

Driving your core business today and innovating
your business for tomorrow

Proposed dedicated onsite’ support

TODAY'S
BUSINESS

Sales Spociaist

Portiollo

Visa offsite support

TOMORROW'S.
BUSINESS
oig
3

o

 css, oporaions,

> Rk




Websites

Below are a few of the websites | recently designed, built and maintain.

RELOAD ORIGINAL

HEAVY DUTY QUICK
CHANGE

\ 4
MatehMakers
Daugher

mloIrvic |

- MAKiG:

bl

Damai Manis Villas
- based in Semiyak, Bali, Indonesia

Designed 2017
Created within WordPress

Logo design

Reload Tools
- based in Adelaide, S.A., Australia

Designed 2018

Created within Shopify

The MatchMakers Daughter
- based in Lisdoonvarna, County Clare, Ireland

Designed 2019
Created within WIX

Logo design

310f33



Websites contd

THE Ay Tavian

D e e e e

Scree Grafix

Welcomel

With all of our products, we can customise to
include your company logo and branding. Contact us
directly to discuss your specific neads

L\
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Sweet'n'Green Cafe
- based in Ennis, County Clare, Ireland

Designed 2020

Created within Wix

The Abbey Tavern
- based in Quin, County Clare, Ireland

Designed 2020

Created within WIX

ScreenGrafix
- based in Limerick, County Limerick, Ireland

Designed 2020
Created within Wix

Logo design



Clients and Sectors

ADVERTISING

BWM Dentsu — Marketing/Creative Services
(Australia)

ElevenCom (Australia)

BUSINESS DEVELOPMENT

Australian Business Consulting (Australia)
Australian Business Foundation (Australia)
Australian Apprenticeship Centre (Australia)
NSW Business Chamber (Australia)

CHARITY

The Benevolent Society (Australia)
Secure Beginnings (Australia)
Sydney Childrens Hospital (Australia)
Voiceless (Australia)

FINANCE

BDO (Australia)

Clayton Utz (Australia)

Commonwealth Bank of Australia (Australia)
KPMG (Australia)

PPB Advisory (Australia)

PSK Performance (Australia)

Radar Promotions (Australia)

VISA (Australia)

GOVERNMENT

Canada Bay Council (Australia)

NSW Parliament House (Australia)
Western Sydney University (Australia)
Depart of State & Regional Development
(Australia)

HEALTH
The Royal Australian & New Zealand College
of Radiologists (Australia)

330f33

HOSPITALITY

Byrnes Restaurant (Ireland)

Henry's Restaurant & Wine Bar (Ireland)
MatchPoint International (Australia)

The Abbey Tavern (Ireland)

Sydney Cricket Ground Hospitality (Australia)
Sweet'n'Green Cafe (Ireland)

PROFESSIONAL SERVICES
SNP Security (Australia)
NRMA Motoring + Services (Australia)

PHARMACEUTICAL
Johnson & Johnson (Australia)
Vivacity Health (Australia)

PACKAGING
JJ O'Toole (Ireland)

PERSONAL SERVICES
The MatchMakers Daughter (Ireland)
PowerStrokes Mountain Bike Tours (Ireland)

RETAIL

BMW (Australia)

Omorfia Day spa (Australia)
Re-Load Power Tools (Australia)

TOURISM

Cathay Pacific (Australia)

EPIC Attractions (Australia)

Sydney Convention & Visitors Bureau
(Australia)

Swiss Grand Resort & Spa (Australia)
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Mark Anderson
+353 (89) 419 6059
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mandosdesign. com/portfph’//


mailto:mandosdesign@mac.com

